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WHY INCLUSIVE IMAGES MATTER

SPECIAL OFFER! pocstock and
PRSA NJ have joined forces to
create a special promotion just for
its members. Start a new
subscription and get three free
images using promo
code PRSANJ. Digital
subscription plans begin as low at
$30/month and grant access to
an extensive library of 100,000
authentic stock photos, videos,
and illustrations of people of color
contributed by a global network of
over 800 contributors in 60
countries and counting.

Earlier this year, Diversity, Inclusion & Belonging
Chair Stephanie K. Reed kicked off the committee’s
Instagram Live: Tuesday Talks series with Steve
Jones, Founder & CEO, pocstock, to talk about “Why
Inclusive Images Matter.” The discussion centered
around the importance of shattering stereotypes and
challenging societal narratives around the Black
experience and Black culture. As part of this
initiative, pocstock and PRSA NJ have joined forces
to create a special promotion for our members.
Read more here.

SIX ESSENTIAL ELEMENTS OF A CRISIS
MANAGEMENT PLAN
Crisis management for enterprise organizations is
more important than ever – and it’s becoming
increasingly more difficult. Recent reports show that
more than half of consumers expect brands to
respond to a breaking crisis within an hour. In this
article, the experts at MikeWorldWide share key
elements of a successful crisis plan.
Read more here.

NOW'S YOUR TIME TO SHINE!
The 2022 PRSA NJ Pyramid Awards are still open for submissions. There is still time to
submit your amazing and extraordinary entries before June 30!
More details here.

Share Your Thoughts!
The PRSA NJ Diversity, Inclusion &
Belonging Committee is planning a
lunch and learn on accessibility.
What topics would you be
interested in learning more about?

Click here to share your thoughts
in our one-question survey.

New Series: Ask The PR Doctor!

Have you ever:
Been faced with a PR or Media Relations question you are dying to know the
answer to but are fearful of who to ask and how that may impact your professional
development?
Wanted to know why your pitches do not get responded to by the reporters you are
targeting, while colleagues’ efforts seemingly are, and want/need to remedy that?
Been in need of a mentor that can improve your PR outcomes with no risk; they
have no other agenda than your success?
Industry Fact:
3.37% of PR pitches sent globally were responded to by the reporters being
targeted, continuing a decline since this data began being measured in 2020
(source- Propel Media Barometer Q2 ‘22). In the face of empirical proof that pitch efforts
weren’t yielding desired outcomes, the industry has significantly regressed over the last 24
months; underscoring the fractured relationship between PR pros and reporters.
In this climate, there are few, if any, trusted sources to turn to for proven solutions. For
those that do, many fear doing so as it could negatively impact professional development
and compensation (Am I supposed to know this already? Is it “risky” to even ask the
question?).
Akin to relationship challenges that are helped by the likes of “Dear Abby” experts

nationwide, PRSA NJ is proud to roll out a new interactive series called “Dr. PR,” which
will be spearheaded by PRSA NJ’s Earned Media Chair Ryan Smith, CEO and Founder of
Riverbed Media Partners.
This PRSA NJ-exclusive offering provides PR pros of all experience levels the ability to
ask and engage in these essential conversations - by getting answers to the pressing
questions from a combination of industry pros (Agency and Brand), reporters themselves
and Dr. PR.
All topics are welcome: questions on media relations, client communications, agency
relations or on working with your peers, etc. We are all encountering the same challenges
and can learn and achieve more by “sharing intel” than we ever can by working in silos
(anonymity will be honored).
The questions will be converted into topics that we will explore in the coming weeks via
blog posts, livestreams, roundtable discussions, tweets, TikToks, etc.
PRSA members can submit questions, topic ideas, and/or volunteer to participate by
emailing DrPR@riverbedmp.com.
Click here to read the first post from Dr. PR, in which Ryan further explores the
aforementioned issue of a decline in pitch responses, and shares best practices for
improvement.

Meet Our PRSA NJ Board Members
In every newsletter, we will include brief bios about our amazing members in the PRSA NJ
Newsletter so you can learn more about them — and how much you have in common with
them — so you can start to network with them.
Remember: We can do more together!
In this issue, we’d like you to meet two of our 2022 leaders:

Dalya Ewais, Co-Chair, Diversity,
Belonging and Inclusion
Committee
Dalya Ewais, Director of
Communications, Marketing and
Public Relations at Rutgers
University’s Office for Research, will
serve on the Board of PRSA NJ as
the Co-Chair of the Diversity,
Belonging and Inclusion Committee.
Ewais, who resides in Fords, a
community within the Township of

Brendan Middleton, Board Director
Brendan Middleton has joined the
Board for 2022. Originally from Essex
County, NJ, Brendan serves as a
Vice President in the Public Affairs
practice at MWW.
Brendan’s diverse strengths in
writing, social media, and
communicating to many “publics” will
bolster the value delivered to PRSA
NJ members through his contributions

Woodbridge, will focus on identifying
and supporting the needs of the NJ
Chapter in the areas of race,
ethnicity, religion, age, ability, sexual
orientation, gender, gender identity,
country of origin, culture, diversity of
thought and other diversity
dimensions.
In her role at Rutgers University,
Ewais manages the overall strategy
to raise the university’s visibility and
profile as a research powerhouse and
bring its impact to life through internal
and external multimedia
communications efforts, public
relations, media relations, digital and
social channels, advertising, and
marketing.
Before joining Rutgers, Ewais served
as a Communications Specialist at
the New Jersey Senate, where she
communicated the legislative
priorities and initiatives of the Senate
Majority Office and its caucus
members with the press. Prior, she
managed media relations, event
planning, and communications at the
New Jersey Community Development
Corporation, a non-profit social
service agency focused on education,
youth development, housing, and
community building. She also cofounded a nonprofit advocating
cultural and interfaith dialogue, and
currently serves on the Equity and
Diversity Council as part of her local
school district.
After earning a bachelor’s degree in
Professional and Technical
Communication from New Jersey
Institute of Technology in Newark,
New Jersey, Ewais began her career
at Liberty Science Center, where she
worked in various communications
capacities promoting the center’s
exhibitions and activities and
developing PR strategies to further
the center’s mission of inspiring the
next generation of scientists through
hands-on learning.
Ewais is a Certified Digital Marketing
Professional by the Digital Marketing
Institute and a Professional Certified
Marketer (PCM®) in Digital Marketing
by the American Marketing
Association.
She is fluent in spoken Arabic and
proficient in Spanish, and has a
passion for civic engagement,
women’s rights, and education. In her

in areas that include serving on the
newsletter committee.
Brendan has worked in PR and
communications for nearly two
decades. Prior to joining East
Rutherford-based MWW, he held
senior PR, marketing, and
communications positions at Garden
State-based organizations that
include QPharma and Saint Michael’s
Medical Center. A graduate of Kean
University, Brendan holds an
Accredited in Public Relations (APR)
credential from the PRSA. He also
recently completed the
Transformative Leadership in
Disruptive Times executive certificate
program at Seton Hall University,
where he serves as a Stillman School
of Business advisory board member.
Brendan is an Eagle Scout, assistant
scoutmaster, and merit badge
counselor for Troop #17 in Short Hills.
He is a volunteer PR advisor to the
board of Singula Institute, a 501(c)(3)
non-profit organization focused on
mental health issues.
Middleton lives in Parsippany with his
wife, their teenage daughter, and two
newly rescued kittens. His hobbies
include hiking, coin collecting,
creative writing, and playing the
guitar.

personal time, she enjoys spending
time with her family and friends,
traveling, watching movies, and
reading.
“Being a vehicle of positive change is something that I always strive towards, both in my
personal and professional life. I believe each and every one of us brings a collection of
unique experiences and diverse perspectives to the table that collectively strengthens us
all as a community, and we each have a responsibility to share that with others,” said
Ewais. “Serving on the Board of the PRSA NJ Chapter, and on the DIB Committee, allows
me to share as well as learn from other PR leaders so we can approach our ever-evolving
field with fresh insights and improved understanding.” - Dalya Ewais, Co-Chair, Diversity,
Belonging and Inclusion Committee

Take a moment to get to know the entire
PRSA NJ 2022 Board of Directors, here.

Key Dates And Observances
Below are religious and cultural holidays and observances for May through August that we
want to make the PRSA NJ community aware of. If your organization has any special
events or observances planned, let us know and we’ll highlight them in a future issue.
May: Asian American Pacific Islander Month
May: Jewish American Heritage Month
May: Mental Health Awareness Month
May 1 – 2: Eid al-Fitr
June: LGBTQ Pride Month
June: Immigrant Heritage Month
June 4 – 6: Shauvot
June 19: Juneteenth
August 9: World Indigenous People's Day
August 26: Women’s Equal Pay Day

Support PRSA NJ!
PARTNER WITH PRSA NJ
PRSA NJ is pleased to announce our exciting new
sponsorship and advertising program, which allows
everyone from solo pros to multinational enterprises
to connect with best-in-class communicators and
marketers in Greater New Jersey.
Read more about our sponsorship program here.

PRSA NJ VOLUNTEER OPPORTUNITIES
Volunteering is a great way to expand your network
within the New Jersey PR community. Our

committees support the Chapter’s work in offering
PR pros the opportunity to share ideas, engage with
experts, and learn new skills. Volunteers help us
grow more diverse, inclusive, and better equipped to
reach our common goals. For more information or to
get started, contact
PRSANJadministrator@bowermanagementservices.
com.

PRSA NJ MEMBERSHIP
A PRSA NJ membership offers opportunities to
advance the careers of public relations and
communications professionals through educational
programs and events, expanding your professional
network, and raising the visibility of your PR or
communications practice.
Discover the many ways a PRSA NJ membership
can help inspire your work and advance your career.
For more information, contact our Membership Chair
Jemia Kinsey Singleton, jemia@kinseycomm.com.

Thank you to our sponsors!

Job Listings
Have a listing you would like to share? PRSA NJ offers employers in the tri-state area an
affordable, effective way to reach qualified candidates for public relations, communications
and marketing positions. The nominal $30 fee per job includes listing on our website for 30
days, and leveraging on PRSA NJ’s Facebook, Twitter and LinkedIn platforms, reaching
thousands of potential candidates.
To post a job listing or to view current job listings, visit our website.

PRSA NJ
PO Box 460
Collingswood, NJ 08108
P: 856-534-0606
F: 856-210-1619
Email:PRSANJadministrator@bowermanagementservices.com
W: www.prsanj.org











